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Services represent the largest potential revenue and profit-growth opportunity for

many firms. Increasingly, customers seek services related to the products they

» Business Directory buy. Being prepared to bundle services with products is a vital source of growth for
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Tuck's Center for Digital Strategies. "The question is how you transition from a
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Participants will include CIOs and service executives from 3M, Cargill, Cisco, Eaton
Corporation, General Motors, Lowe's Companies, Staples, and Whirlpool, and
senior academics from Harvard Business School, Tuck School of Business, and
USC's Marshall Schoot of Business, including Tuck Professor and Center Director
Eric Johnson. Forbes magazine publisher, Rich Karlgaard, who pens the Digital
Rules column, will serve as the roundtable moderator.

For more information about the Center for Digital Strategies, visit
www.tuck.dartmouth.edu/digitalstrategies.

The Thought Leadership Summit on Digital Strategies (TLSDS) is a series of
summits for ClOs and functional VPs organized by the center in partnership with
Cisco Systems' Executive Thought Leadership group. For more information, visit the
TLSDS website: www.cisco.com/go/tisummit
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