Marketing Stella Artols:
Micro Sites,

Social Media,
Augmented Reality
and Apps =3
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App Store

Old school beer, new school media
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The drive Into digital Is a
major shift in strategy for
Stella Artolis, which is

known for big-budget TV

commercials”
- September 21, 2007, guardian
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Stella Artois 4% ‘La Vie Tres Smooth’ << Prev
A new smooth escapade for Stella Artois 4%, this time a removal guy chases

after a runaway pianoe through the streets of the Riviera, coming to a halt in

the very smoothest of styles, it’s almost as if he planned it. The ad continues

on from the launch work Mother London created for Stella Artois 4% moving

from the rustic village of old Stella Artois to the 1960z Riviera, full of smooth

characters and smooth stories. Stella Artois 4% continues to be the most

successful beer launch in the UK off-trade for the last 10 years.

See our Triple Filtered Films for the Stella Artois 4% campaign here.




Stella used AR In holiday e-cards to
promote It’s ‘save a tree’ campaign
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> ARTOIS 3 '
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SEND A CARD SAVE A TRE
stellaartois.com
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Bars near me

Find bars worldwide
My recent locations
Le Taxi

Search by zipcode

Map View List View
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AR + LBS ‘Le Bar’ app lets you find

and rate bars that serve Stella




Instead of a traditional corporate site,
Stella uses targeted themed sites

films

g{;"‘éuload

Jat.que.sﬂzu}cm‘lgnm Cannes this year.
horitbiweakendatihe Cannes Filin Festival
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RECYCLAGE
DE LUXE

Our cardboard packs are now 100% compostable

7 [ I I R
L RECYCLAGE

DE LUXE
Lildld] 7
RECYCLAGE /;
DE LUXE ‘
Our botiles are made of 75% recycled glass
Our corrugated packs are made EL
of 100% recycled paper :

The Recyclage de Luxe site

focuses on green Initiatives



Retro, witty web clips highlight ‘green’

programs and promotions

At Stella Artois, we look back
to a time when a hedge fund
was just that — a fund to create
hedges. Along which couples
could stroll, swinging a picnic
hamper, listening to birdsong
and laughing.

That’s why, every time you
buy a case of Stella Artois,
we’ll invest in our hedge fund,
to plant hedges all over the
British countryside.




Yould s oo

Custom Stella Artois YouTube
channel provides further reach
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7 DAYS 7 FILMS
CLASSIC FRENCH CINEMA
WATCH THE FILMS AT
WWW. THEAUTEURS.COM/STELLAARTOIS
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Stella’s sponsored Cannes Films page

on MUBI allows free viewing

MUBI -

ﬁd (hoose a film from our Cannes Film Festival selections h &

ARTOIS



MUBI -z

Don't panic...
We just changed our name. We are now MUEIL.

Your online cinema. Anytime, anywhere. DON'T SHOW THIS AGAIN.

1. Create Account 2. Rate films 3. Find Friends 4. Watch Films!

WHICH OF YOUR FRIENDS ARE ALREADY ON MUBI?

Find your friends so you can watch, discover, and discuss films together.

FIND FRIENDS FROM YOUR NETWORKS FIND FRIENDS FROM YOUR ADDRESSBOOK
twitter Gmoil waszo0! Mail  msn*Hotmail,
Email
Password

| |

Formerly TheAuteurs.com, MUBI Is

a social network film streaming site

2008-2010 ABOUT MUBI PRESS TERKMS PRIACY FEEDBAL




MUBI uses groundbreaking tech to

deliver unrivaled guality and sound

o
200
oe
Your film will begin after a few short ads and trailers
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We worked with the folks at
Mother to produce an engaging,
amusing, personalised,
technically boundary-pushing
piece of digital ass kickery to
support Stella Artois’
sponsorship of the 2010 Cannes
Film Festival.”

- March 2010, UNITQ



Corporate website transformed to
support current Cannes promotion

Jacques dAzur can£goto Cannes this year. -%‘%
Inherithisweekenatthe Cannes Film Festival, 4

=
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Terms & Conditions  Privocy Palicy  Beeresponsible.cam
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send this film to your friends Pul }four friends in this ﬁlm

DIRECT LINK SEND IS TO UP TO 4 OF YOUR FRIENDS
http://www . stellaartois.com/?key = 1529717 AND GET A FREE CLASSIC FILM FROM

«<itheauteurs

Ll =]

e~

The campaign pulls content from
Facebook and promotes viral sharing
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Home = & Create Contacts

Flickr and Twitter help build a fuII shotostre

Archives Favorite

proflle for Jacques d’Azur -

LifeofJacques

"What better way to celebrate the
global film community than to goto B © sirons resene .
Cannes with an international sex Iploaded on May 14, 2010 Uploades
symbol like Jacques?" -Marilyn 1 o 0 comme
Monroe

At the pool

Ifwmmng isn t everyihlng why do they keep score?” -Jacques
dAzur ly/daz

RT @ .Just arrwed at Nl[:e A|rp0r1 w/ a greeting from
@lifeofjac S crew | tpic.com/1nr

"l am a Kid in a candy store. | dreamed impossible dreams and the

dreams turned out beyond anything | could possibly imagine.” -

Jacques, '09 B © Alrights reserved BE-:

10:26 PM Apr 28th via web Uploaded on May 14, 2010 Uploadet
1 t 0

The Luxury Spot. The Exact Gy | Wan to Dafe & a Free Trip o FommEn R

CEHHES ol I ol i

0:49 PM Apr 25th via wet At the pool Jacqu



films
download
blog
posters

Un Film Triplement Filtre

Illll. HARD 24 HEURES
r:  * EMBED THIS VIDEO *2. SEND TO A FRIEND

> Download Mobile ) Windows () GQuicktime () iPhone () Quicktime HD
()

'} STELLA
L‘ARTDIS

>4

Smoothoriginals.com offers short

fllms and advertises new 4% beer
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Digital media Iis changing the way
consumers discover, create and
share information. We have to
change how we connect with
Stella enthusiasts all over the
world. We're embracing social
media and becoming part of the
community we wish to reach.”

-Alexander Lambrecht, Global Marketing
Manager, Stella Artois
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Sites and clips

e Ecard:
http://www.youtube.com/watch?v=ybKj8w5n0ONQ&feature=re
lated

e Le Bar guide: http://www.youtube.com/watch?v=sTERI1s-
UyA&feature=player embedded

e Recyclage YouTube channel:
http://www.youtube.com/user/stellaartois

e Stellaartois.com

e Jacques d’Azur Flickr:
http://www.flickr.com/photos/lifeofjacques/4606371205/

e Jacques d’Azur twitter: http://twitter.com/Lifeoflacques
o 4% site: http://www.smoothoriginals.com/




Commercilals

B&W French films
http://www.youtube.com/user/stellaartois?blend=5&ob=4#p/
a/u/0/bklFL8s SWc

Guy falling off villa into clothes
http://www.youtube.com/watch?v=GSTC5PwefHk&feature=r
elated

Piano http://www.youtube.com/watch?v=IliYkljQuNJY

Paper boats
http://www.youtube.com/watch?v=yw3IhRGGxwM




