TUCK SCHOOL OF BUSINESS AT DARTMOUTH

(GLASSMEYER/ MCNAMEE

O
CENTER FOR

P—

e

DiGrTaL STRATEGIES

Wikis

Folksonomy

Recommendation .

Social Software”;
Blogs

Audic
Video - RS
Mobility -
RSS OpenAPIs

DataDriven

Focus on Simplicity

Joy of Use
AJAX

The Long Tail

Affiliation

C55-Design

Web Standards
Microformats

kraftfoods.com

deliciously simple. everyday.

Get FREE ideas and recipes

emailed to you each week!

Take

prodi

varie

Seaso|

Pl'

e Bro e | Tnvits Apps |

Miss Irresistible
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My “Most Irresistibles”
Favorite song:

Robert Palmer’s

Simply Irresistible, of coursel
Favorite dessert:

Strawberries & champagne, mmml
Secret weapon:

Imresistible fresh breath!

Favorite Way to a Whiter Smile:
Crest Extra White plus Scope Toothpaste
Favorite Mouthwash:

Scope White

About Me

Hey, I'm Miss Irresistible. Check out
all my cool new stuff that can help
make you irresistible, too!

Get all the confidence you
need with whiter teeth and
fresher breath from Crest
and Scope.

You have an irresistible
smile, now get your profile
there too with these way
cool skins.
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Are you ready for Web 2.0 Marketing? mszc context

May 7, 2008

Brenda Lee Class of 2008, Tuck School of Business at Dartmouth
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What Web 2.0 Marketing Is

Why Web 2.0 Marketing Is Important
Guidelines to Web 2.0 Marketing
How to Measure Results
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Web 2.0 Terms in Marketing

Podcasting Wikis

CRM 2.0
User-Generated Content Blogging . niies  Widgets
Digital Marketing
Web 2.0 sns
Engagement
file sharing

Peer-to-peer(P2P) activities

Social Computi |
Social CRM oclal omputing Collaboration

Interactive Marketing
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My Definition

Web 2.0 Marketing is..

marketing activities that leverage web
2.0 technology to reach online
customers
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Traditional Marketing vs. Web 2.0 Marketing

Traditional Marketing Web 2.0 Marketing

AHighly controlled ANo control
AOne-way message AEveryone can create and
from company to consumer shape the message.

keting j

internet as other marketing channels
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Examples

GM Blogs Kraftfoods.com

Products Promotions food&family Archive
Grar)
GM Gilelef

kraftfoods.com
deliciously simple. everyday. Home | Shop | ContactUs
Get FREE ideas and recipes 75/ 7
A : s
Wielcome o EH Biogs emailed to you each week! Ple Of the CfOV

GMblogs.com is General Motors' home for corporate blogs. - Take advantage offresh spring
Click on a link below to visit them. vie Up : : X

produce to add flavor, color and
8 | variety to your meals.
FastLane Blog

The FastLane blog is all about the cars and trucks. GM leaders Seasonal Produce Picks >>
= 4 discuss all aspects of our vehicles. We look forward to hearing
your ideas.

Go to FastLane Blog

Pick of the Crop 3
Mother's Day Restaurant Inspired =~ € 11 ¥
FYI Blog

FYI.gmblogs.com is a blog for GM news, information and opinion.

It is written by GM employees and others. Rated by Kraft users ’
\ I thought the -V
0 | was dying : 4
Go to FYI Blog y
C—
Sugar Snap Peas Strawberries Spinach

Cadillac Drivers' Log

- The story of two engineers who test drive the new Cadillac CTS all
N »

$ Drivere Log { over the world.

-3 /

Go to Cadillac Bleg

GM Tuner Source

Tuner Source is your one-stop web site for news updates and
picture galleries from racing and drifting events around the
country, as well as driver profiles, tuner accessories and build
books. Whether youre an armchair tuner enthusiast or a pro
driver, weve got something for you.

Go to GM Tuner Source
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Examples

Diet Coke (YouTube) P&G (Profile on MySpace.com)

Y T " Hello, birdahonk 02 () | MyAccount W | History | QuickList (0) | Help | Log Out
Oll “ Broadcast Yourself Searchfor [ Search

Home Videos Channels Groups Categorios Upload
MostRecent | MostViewsd | TopRated | MostDiscussed | Top Favorites | MostLinked | Racently Festured

WATCH EPISODES {42 NOW ON E0.com

v: SUNDAYS 10PN CH

Added June 25, 2006 |V SUBSCHIBE )
From yalhdif to yanud1

What happens whenyou hawa 101 2.lifer b .. (more)
Category Comedy

Tags del cole marios pparinet Lisallovalloes
URL Ihllp‘/:‘wwwymlulx;nm/mlch?\/-uﬂl4F1d\‘5| P. Diddy

Embed[<cbict ot 425 neight= 80 paranran 1
From Lis\ova

 Related | More from this user | Playlists

Showing 1-20 ot 16026 See AllVideas

A
Extreme Diet Coke and Glzmodo CeBIT

Hlentos Experiment A6 Hands.on;
0257 Samsung 01
From yahudil Ha
| Views: 192438 From gizmodo
< Now Playing
| Diet Coke +Mentos
-— —_— ) e
DN mym— o0 102 el B ”, 0226
& . daofardi
TR z T 1480
Rate this vidoo [ Bavato Favoritas Views: 194,150 Dexter Takes
Lite. Sertously.
1.8.8.8 844 Comments: 193 m Lary andLee o the o8 H.
TAN b I 288 110ntan Challanas
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