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Web 2.0 Terms in Marketing

Web 2.0

CRM 2.0

User-Generated Content

Interactive Marketing

Blogging

SNS

Social Computing
Social CRM

Digital Marketing

Podcasting

Collaboration

Wikis

WidgetsCommunities

Engagement

Peer-to-peer(P2P) activities

file sharing
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My Definition

Web 2.0 Marketing is..

marketing activities that leverage web 

2.0 technology to reach online 

customers 
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Traditional Marketing vs. Web 2.0 Marketing

Web 2.0 MarketingTraditional Marketing

ÁHighly controlled

ÁOne-way message 

from company to consumer

ÁNo control

ÁEveryone can create and 

shape the message.

internet as other marketing channelsWeb 1.0 Marketing
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Examples

GM Blogs                                            Kraftfoods.com
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Examples

Diet Coke (YouTube)                      P&G (Profile on MySpace.com)


