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Tuck grad students
list top toys for 2008

By Mike Peterson
Ediror

'HANOVER - _High-tech,
low-cost and lasting fun can

Magnets, Barbie among the favorites

T

come together this holiday

ent toy stores,”

season, according to the

Center for [ Qg'g'igal Strategies’

annual survey of tech tovs.
The Tuck School of

" Business graduate students -
released their 2008 List of top
toys at a teception this past -
week, where adults enjoyed a

buffet and smaller guests avid-
ly tested the toys on the [ist.
Unlike the “hot toy” lists
seen on pational television this
time of year, this list is not

" compiled by those who receive
pay from toymakers to recom-

mend their products but as 2
long-tange research project

that takes up a good part of

the year.

“I worked on it last year,
and theén we started up agam
in the spring of this year,” said
Kate Reiling, a second-year

‘grad student with an interest

in entrepreneurship and board
games. :

After some strategizing and

planning by €mail throughout
the summer, the group geared
up in the fall, she said,

“We look at industry trade

journals, we read blogs where -

people talk about toys and
then we research Wal-Mart, K-
Mart, Amazon and independ-
Reiling said.

The list of toys is organized

By age group, but information’

on various toys is shared in the

group depending on specific’

interests.

“The group members really
come from all over,” she said.
“We have a couple of market-
ing and public relations peo-
ple, someone in nonprofit

business, someone who has
been working with e-retailing
at Amazon, and we try to find
people who are interested in
the overall subject, of course.”

. The_toys evaluated are not
always brand-new, Reiling
explained, but can be classic

toys that have been updated
.and 1mproved g

'One obvious example of an
updated toy is the Magnext
Deluxe, a building toy that

uses’ small, powerful magnets

to comnect its pieces. When

the toy was first released, the -
‘magnets could be 1'(31110‘.?(3(1';i
from the blocks -and there !
were several serious injuries |
and one death from children
‘who swallowed the magnets, '
which then attached within.

their digestive systems.
The company has
redesigned- the toy to imbed

the magnéts within the blocks, |

removing the hazard while

_ preserving’ the intended fun

and creativity.

“It was a good solution to a
serious problem, and now
they've expanded the line to
include 2 rollercoaster and
other things, so that it
becomes a platform almost
like Legos,” Reiling said.

One of the faverites among
the young visitors at the recep-
tion was based on a toy older
than their parents: Barbie.
The Barbie iDesign Ultimate
Seylist, though intended for
ages eight to x2, had a smail
squad of much youngert chil-
dren fascinated by their ability
to use the toy to swipe cards
through a reader and then
switch outfits on the charac-
ters shown on the computer
screetl. '

Laptop computer, of course,
sold separately.
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