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As executive director, Clark Callahan has management responsibility

for all Tuck Executive Education activity. In addition, he works closely
with corporate clients on custom engagements and consortium programs. Prior to joining
Tuck in 2003, he was the vice president and managing director of Strategic Management
Group (SMG) UK-Europe, a provider of simulation-based executive education. There he
worked with teams to design and deliver learning solutions for a variety of Global 1000
firms. Prior to his work with SMG, Clark spent eight years at the University of
Pennsylvania's Wharton School of Business, where he held a number of posts, including
director of the Wharton Small Business Development Center and lecturer in
entrepreneurial management. He was also responsible for administering Wharton's
curriculum in entrepreneurship. Prior to his assignments at Wharton, Clark was a project
manager in the Corporate Strategy Group at CIGNA Corporation. He holds an MA in
government administration from the University of Pennsylvania and a BA from Franklin

and Marshall College.
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